
 

 

 

 

 

 

Overview 

 
-I can analyse information to make a 
judgement about probable accuracy and I 
understand why it is important to make my 
own decisions regarding content and that my 
decisions are respected by others. 
 
-I can describe how to search for information 
within a wide group of technologies and 
make a judgement about the probable 
accuracy (e.g. social media, image sites, 
video sites). 

-I can describe some of the methods used to 
encourage people to buy things online (e.g. 
advertising offers; in-app purchases, pop-
ups) and can recognise some of these when 
they appear online. 

-I can explain why lots of people sharing the 
same opinions or beliefs online do not make 
those opinions or beliefs true. 

Subject Specific 
Concepts 

 Online Safety 

 Information 
and 
Communication 

Key Questions 

-What is the difference between a belief, 

an opinion and a fact? 

-How do you know if evidence is credible? 

-If you want to find out something, what 

different ways can you search online? 

-What can we learn from text, images or 

videos? Is one more believable than 

another? 

-What is the purpose of an advert? 

-What is a 'bot'? 

Important Vocabulary 

Online Evidence Source Bot Trustworthy Source Search Engine Online Adverts 
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Knowledge Organiser 
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